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sofas!

dinner party with fine china and silverware, experiential exercise
regiments guided by personal trainers who care about our well-
being and our diet, and the recreation of a lux-spa experience at
home with all sorts of pampering devices, relaxation creams,
wellness potions and aromas.

Uber-lux

is the watchword wherever we go in the second half of the
Millennial first decade. Where does the word uber come from,
my research tells me it is a slang word used in comic books and
on candy bars meaning extra or super duper.

About Kenneth Hirst: Hirst Pacific is led by Kenneth Hirst, an
award-winning product and retail interiors designer with 18
years of global experience in marketing, manufacturing, and
design, Hirst's versatility and expertise encompass a wide range
of disciplines, from high-end fragrances and personal care items
to mass-marketed package goods, accessories, medical
equipment, lighting and furniture design.

A native of Australia, Hirst distinguished himself early in his
career as an accomplished product designer at home and in the
US before teaming with Cato, Gobe & Associates (now d/g*) to
launch his first product and retail design firm - Cato Gobe Hirst,
in New York City. Following the merger in 1990, Hirst was
named principal and executive creative director, expanding his
expertise into packaging and graphic design, global branding
and consulting. Inspired with a fresh vision for a new design
practice, Hirst launched Hirst Pacific Ltd in 1996 to provide
comprehensive brand image services focusing on design
innovation with a strategic approach.

The creative vision behind such fragrance lines as "Still" Jennifer
Lopez, "Celine" Cline Dion, Havana, and Tommy, Hirst designed
the exclusive 'metal box' packaging program for Movado 'Vizio'
watches, and the revolutionary Gillette Series men's grooming
products.

His architectural programs include flagship stores for Godiva
chocolatier and Rockport, and a Movado concept store to
showcase their expanded line of decorative personal and home
objects. His work has been featured in a number of international
publications, including Time, The New York Times, Architectural
Record, and Graphis Packaging Annual. He has lectured at
conferences and expositions worldwide and has received
numerous awards and patents for his work.

Hirst holds degrees in industrial design and in applied science in
environmental design from Canberra University in Australia.

Hirst Pacific, a product design and development firm that
specializes in luxury and new luxury products, is completing in-
store brand communication design work on the first Citizen
Watch USA retail store, and just won an assignment for
packaging redesign of the Braun line of electric shavers, and the
design of a showroom celebrating 50 years of Braun design.
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Stanley
Furniture

Announces

Operating
Results -
Prillaman To
Retire

Higher sales and
earnings for the
fourth quarter
and year ended
December 31,
2004.

Daniel Lynch
Company
Coordinates
150th Ethan_
Allen Furniture
Sale

New store will
feature an easy-
to-shop,
informative
format, allowing
their customers
to quickly locate
the furniture that
best suits their
lifestyles.

Interior
Lifestyle USA to

be launched in

cooperation_
with World
Market Center,
Las Vegas, July
26 — 29, 2005
New event will be
held in
conjunction with
the first Market
Week at World
Market Center,
Las Vegas

W.A.C. Lighting
Reports 12th
Consecutive
Year with 20%-
Plus Annual
Sales Growth
W.A.C. Lighting is
a leading
designer and
manufacturer of
track, recessed,
undercabinet and
monorail lighting.
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